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Wprowadzenie
3D80 1 DOUx AGUAGAMakOERABEAT OF x AT EA OOAGAE Al O

wOEAAE EAOOAGI U Cci Ol xE xOPEAOA¢ E AUU bl OOAEE
OAEI Al U8 T7EGEOUI G¢g xUAAxA&x | AAEtegeniehpbtraid OT AOT x
xEO6A OOAxEA OIFUOET xT EEéx DPOUAA TEAOAUAExUI xU
iprofil T x AL AT 1T AAOT EAIT U xAO T A 1TAOUUAE 0O06¢OCs8

EA TACOEAI U OAcih +A T AAEA 1 AEa POAxT E PiI 0O
Stawiamy jednak pytanie oto,czpUT AE OAEIT Ai T xU | OOE OE®6 Ol UxEE
o nieprzejrzyste i nieetyczne praktyki, takie j& G1 /& MdrifobzEch wiedzy i zgody

rEexT Ul XAMMMAIAEx E OAEEARADD AAX@IBEA EI E
AAT AO&x OAEIT Ai T xUAEh A O xUI ACA GI A/
OFrUOET xT EEex OAT 11T AAl ET 1T AOAEAI EUAAI
chodzitylko oti h AU UETEIODEETaa D A O §jesietePriowszyA 1l Al

OAl AEI 18 30AxEa x OAE COUA EAOO EITT O«

4AAET EEE GI AAUATEA E DPOT £EI1 1 xAT EA OOAEa OE®s A
I AAT AE OZAOU | UAEA DPOUxAA Acd BE I$AATEAT AU IOTUAQIA AL
psychicznego), sytuacji finansowej, pochodzenia etnicznego, relacjiosdbis AEh T A¢ T Cé x h
O¢ AAT GAEh AIDEWAREE | EI EAOAex |1 OAUE 0a UAEAOAIT
DOAAUEAEEQ 1T OAU ET OACOi xAEA ki ODPE®®AERE BO®OABSI]
+1T EAOUAT EAI OAci OubpO AAT UAE PIUA EITT0601T14a 16
TEA OUl Ei OAAUPEAAUUAEAT A AUUGAEAEATOMEEATA BD ABODOAE

s o~ N oA~ A N o~ s N A~

wAAU PT EAUALAOERBI GBAEREEE GI AAUAT EA xUET OQUUOO
ET OAOT AOIT xUAE PDPOUAEIT PAT EGIi U OE8 DPOUAU AAAAT EA
iAOAT I'T AAAJE 8D d/ir U A ¢ O C EZprzédistawiciélamUirmb A ¢ T EAAUAE Oeél 1
funkcje w ramach reklamowego ekosystem8 " AU EAE Cc¢l1 0O OA EEOOI OE
. AAAT T AT U GxEAAT I OGET I AEBADBADIDBEAKVBES 7TEGEOU
POl AAGexh 1T EIOEADUAE OEccledhd adlidorzenie ich przebiegu

iordAUEACUx AT EA 1 A OQIx EQGE 1©010AB#dznDekspertom.
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4 OAEOOEAI U O DOkl BEEAABODEBAET gidk@AEERN T OOAOT E
Zmapowania i opisania.

A xOPAOAEA 1 AOUOT OUAUT A x DPOAAAAE 1T AA OADPI 00
. Ax AAUEWk®BDAIR UAET | UAE Afimy>Pivik PBROD OAUAOEAEACT xE

# UADPOAAEEAI O E firmkSigniroed EA ' 6 AAA U

"1 OaAA DT AUEGET xAT EA Urfogrbfii O dyffoivymiptofiivA  AAT UAE Al
orazx UEOAOe x T AOAUOEAAUAE AAT Ai OEGA\UNAMrdoiuA T A EAA
wolontariuszowi Marcinowi Antasowi (jego portfolio publiczne).

+ AT ETI T xE 1 Btwarte 8B | DU E 6 #a GEadolvadie grafiki o cyfrowym
profiluil EAT AATEITTA OOCAOOEAMT EOe OA GHIAAIUGAWATEAIADX |
iOl AOO OOUaAUAT EAAES

s a o~ A

I OOT OAI ET &£ COAZEE 1T DOUAAEACO AfdoAdeiliol A CEAc¢

14A DOAI EEAAEA OOAT T xE UAEOOAI EUI xAl a E OUOPACTEIT A xAC
wOEAAEh T POAI EET xAT AClT xA xOQOUAGIEO ¢mpyx O08h
https://panoptykon.org/sites/default/files/publikacje/sledzenie_i_profilowanie_w_sieci_scenariusze_po_refo

rmie_ue_ wrzesien_ 2017.pdf



https://piwik.pro/
https://public.tableau.com/profile/marcin.antas#!/
https://otwartezasoby.pl/
https://www.behance.net/rakiej
https://panoptykon.org/sites/default/files/publikacje/sledzenie_i_profilowanie_w_sieci_scenariusze_po_reformie_ue_wrzesien_2017.pdf
https://panoptykon.org/sites/default/files/publikacje/sledzenie_i_profilowanie_w_sieci_scenariusze_po_reformie_ue_wrzesien_2017.pdf
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Komercyjny
Internet

Rzut oka z perspektywy 201 9 r.

W 2019 r.obchodzimy 25-lecie pierwszego zamieszczonego w Internecie baneru
reklamowego. Od tego czasdA1T A 1T OT AT xA DI A O&r T UIE BT OOAAEA
%OOT PAEOEEAE | oBACKLaAs AIEI E@AEE8 BBDIOEO AAEAA O
AOAT A j EAT AT O AAOAT EAUT Aci h OOOUOOUAUT Ah AgA
telekomunikacyjna, bankowa, ubezpieczda 1 x A E ET T AQ CcOi i AAUa E xUE
informacje o swoich klientachA AU6 GAET x1 OAEI A xUI EAT EAEa OES
OEOOAAUT EA xUET OUUOOU x A @ idéniyfkdwbniaFzBoby@wanA A UAT EA  x
iDPOUUxEaAaUUxATEA Al OEAAEAUADOMEADET BAE EADAT GE
nAEAEOUxT ACci ET xAOOI xATEA GOI AEé&xd x nl AEAAOA
! T Al EUA UAET OAOAOT xAdh BT OOUAA E O¢AAI GAE Ol U
kategoryzowania i hierarchizowania. Ta wiedzg czytdd OAAUAE DOxthA®maE AAAUAT
i bT OAT AEAT T UAEQ EIlI EAT Oéx 0Oa 1 AO0OO6PT EA xUET OUU
E T AOCOCEXAMEAME <A@ WOOAOACEA OACi AT OAAEE EIE
dopasowanie klienta do konkretnej kampanii reklamowej) taktyf E x D& Ux AT EA 1T A EZ
zachowaniaoraz metody mierzenia i optymalizowaniawynE € x OAEEAE AUEACAdS
il TAAT A AEUT AOT xA EEOI x AT OAU xEOBGEOUUI OOI1 BT E
I OT AT xUAEh EAEEA BOaOKl IGXOA EAI BU TUUASE A ¢

Bezpl GOAAT Ea | ZEAOa OAE DI CITE UA AAT U
AUZEOIT xUAE OAAETTI1TCEERh T EAGXxEAAI I UAE

. AEAOT AT EAEOUA E 1T AEDPI xArTEAEOQUA AAAL

2 Komisja Eiropejska,European Data Market Studwttps://ec.europa.eu/digital -single-market/en/newsf/final -results-
european-data-market-study-measuring-size-and-trends-eu-data-economy.



https://ec.europa.eu/digital-single-market/en/news/final-results-european-data-market-study-measuring-size-and-trends-eu-data-economy
https://ec.europa.eu/digital-single-market/en/news/final-results-european-data-market-study-measuring-size-and-trends-eu-data-economy

o

FUNDACJA
PANOPTYKON

x OEAAE {1 A Dbl EAAUIEA EA Eithd rOFaEE@Re | UOUE ¢
naOOOT T EA ET OAOT AOI xAEQqh OAEAI AOU HOU
UAET OAOAOT xAT EA 1T OAU T AEAAOAUEAE EIT Ol
AEAL aAl OAEAOOOIT xAT An AT A1 EUT xAT A E 1

WtymkontetE GAEA OOOAR T Ikirb@ACOCEOEERA U DPOUAOxAOUAT EA
I O1T AT xUAE 1T A Dl 00U AAwotnk Z/SkiETA/IKnEviPQIS0e progribzbvgahe
xUAAOEE T A OABISA*x 0T Et ©&U AT As. Na pozidirieledEopejskim

x AEACO DPEVGAEODO 1 A0 xAOOI@ra @QUH ELD »x Uor pOx¢ AO 8A xxQE(C
AOOT 8 4A OUAAOT EE AT OUAU&a xUcaAUI EA xUAAOQEG®g x
I AE6OA T 8ET8 EIT OUOU DPOT AOEAEE AUU ET OUOU UAEO
x AOOT G¢ OUT EO OAEI AT U ET OK®I ODTEAA B EIBIEIOA ABU¢ 1

2 8 RIFG1A Yy NBlEFYt 2yf

» O8ACT

d OADI

s2AET AT A TT1ETA TAAREI OEA x OUUOOE dishlayfEkianiad@fidznDAET Al U AU AC
np.AAT AOU T A OOOTTEAh ODBPITOI Ol xAT A OOAGAEIMarkeinQEAEOE&AAA 1
iceil OUATEA E 3%- j OAEOOTI xA OAEI Ai U x xUOUOEExAOEAAE E
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1. UrzNdzenia mobilne, aplil

+AOAT EUAOI OAT E EI OAUI xUiI 1T AOUSAUEAI GI AAUATE
OOAtU OEgEDI AOOADUUT O AEOOA 11T xAE CAT AOAAEEN
Ol UOET xT EE& x of BEDROUON W GAOWEmA AOGEAo h x EAAT Ui OOUa&A

E UAxT Al xa 1T OAU Al CAI OEaA OE6 x OAOERB (1 EIA
3O0AT AAOAT xT ET OUUOOATEA U ADbiEEAAEE 11T AEITUAE
At OCT Ggc OBAOXKEhEAT AUAE OF UxAT ACi 1T DPOISCOAI T xAT EA
Zmetadanychg x BT ¢aAUAT EO U ET A 00BN AR Gisobd AOUI h x E

ET OUUOOMBIAEEAAEE AUU OOECOCE j CAUdkdzybkol EET 6 ¢ Ah /
D E QA postajedokt AAT U DOIT £EI OF WO EGD AH FEAE ARhA G TA AREA AOEEW Al
orazopisD OU U U x URA URAIEAAWx EAOAT T AGCT OOUA Cedriokiotnie A8 4 AEE /
x OAF 1 Ex U EAEQACOAMEICEAIO ET CAOOEA x POUxAOTT Ggd xUOC

s ARAT EA PI EAUOEah A GOAATEI AT QUEAI U OATAEI 1O PITAA ¢
https://businessinsider.com.pl/technologie/nauka/uzaleznienie -od-telefonu-badaczepoliczyli-ile-razy-go-
dotykamy/x45yftb .

5 Me and My Shadow,ocation Tracking https://myshadow.org/location -tracking.


https://businessinsider.com.pl/technologie/nauka/uzaleznienie-od-telefonu-badacze-policzyli-ile-razy-go-dotykamy/x45yftb
https://businessinsider.com.pl/technologie/nauka/uzaleznienie-od-telefonu-badacze-policzyli-ile-razy-go-dotykamy/x45yftb
https://myshadow.org/location-tracking
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typu fitnesstracke AUU UAT AUxAE&AZAUAE Al OAU xEBEOU&a DI bOI
OAEAOOOOEAAUAE AUEIT [ AT OOOOAAUET U E OAEOOAITA
4U1 ET T EAT EAUT E ET x AOCGHE a0 EBsU AD EEA BEO xOMQmO 1 %A 1 UEAT Al |
DOUxAOI 1 GAE8 "AAATEA DPOUADPOI xAAUITA POUAU 1 AD

A~ A N A

Dark patterns

Dark patternsj x x1 1 T Ui O ©O0OAAUAT BOAEOUEES6Q OI
w aplikacjach i serwisachinternetowych zaprojektowane tak, AU OEET T Ega Ol
do wybrania opcjinajkorzystniejsZAE A1 A AEOI U UAOAAEAEA&AA
+T 17T OUh OT Ui EACUGHIAD EA DBEHIEBMED D& A E B
doprowadUEAd OACT h | A Koiedz6i&d xx8 AGiniY CERAUB QE &
ET CAOAT AE6 ¢PB®OAKACEAGGI AABAPBAURUBRAERU
Gl AAUAAUAE 1T AOEOCExAT UAE DPOUAU bi Al ET OU
. 1T OxAOEA 2AAA AO8 +11 O00I ArhpbréieDeceived by Bdsigrl |
DOUAAT Al EUT xAEAh EAE &AAAATTEh 'TTClIA E
UADPOT EAEOT xAcU ET OAOBBEOBABADRx &EAF ABO Wx
stosujeOé I T ACT O AUABECE hx CFAGRI 68 THHCMEH CAE O E A K
xEO EBUREGAET BAT OREET T EAAUT A AT GxEAAAUAIT
. AEAU® GAE Adark pa@emétd: x AT A

N A~ oA oA N N~

POUxADT T Gg

6 Por. raport A. M. McDonald, L. F. Crandihe Cost of Reading Privacy Poligies
http://lorrie.cranor.org/pubs/readingPoli cyCostauthorDraft.pdf.

7 The Norwegian Consumer CounciBppfail Reportz Threats to Consumers in Mobile Apps
https://www.forbrukerradet.no/under sokelse/2015/appfail -threats-to-consumersin-mobile-apps/.

8 The Norwegian Consumer CounciDeceived byesign. How tech companies use dark patterns to discourage us from
exercising our right to privacyhttps://fil.forbrukerradet.no/wp -content/uploads/2018/06/2018 -06-27-deceivedby-
designfinal.pdf.



http://lorrie.cranor.org/pubs/readingPolicyCost-authorDraft.pdf
https://www.forbrukerradet.no/undersokelse/2015/appfail-threats-to-consumers-in-mobile-apps/
https://fil.forbrukerradet.no/wp-content/uploads/2018/06/2018-06-27-deceived-by-design-final.pdf
https://fil.forbrukerradet.no/wp-content/uploads/2018/06/2018-06-27-deceived-by-design-final.pdf
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T WWOEAEOQEAAA 1T EEAPBAxA OD
ET £ Oi AAEA Ul 06A¢U bPilE

— &
@)
o B
Ph

T g0l I ATEA OOOAQGET X ANT USAEADICR EA GG A
T EA n U @ra Arkkkazadi& dbdatkowych dagch;

1 interpretowanie nierzadko przypadkowych akcji (np. nieznacznego ruchu
i UOUEA&Q 1 aplikdEjilsernidu G ¢

7 AEAEAEA xEOGEOUI G¢ Ol UOET x1 EEéx API EEAAEE E
U TEAE AAU GxEAAT i1 GAE Dbl AoBbAYAKUAE EOPOEBEEXE
AAT UAE TOTATxUAEs 7EAT O U TEAE UAPAxT A 1T ECAU

OUUUET xT A OOAT OAEAEA j1 P8 DPOUARAEAUATEA EAE AAIl
O O ¢ @ypErmanentne lokalizowanie) AT A xUAET AU& AUT BACT REBEARAT O
DoCE 6 AOUAE AT Al EUU DPi |l RAOBE BOUYAOTI OGAPEUKEKEKE &
EOQOUHAEDAUT Ah AT 1T ca UOT AEch Ol DPEEG¢ CAUEA E]
A AUAEA T A TEAE O&xT EA UOBLxOAAEI A ETEOEHERAA ®IOA
Al AT UAAOUU¢ OE®s U EAEOURDWIcWIC8A @ OBRAOIA AEI TERD EA
zxEAT O OOUaAUAd 1 1TAEITUAE TEA EAOO AUEG 1111 E>
-EAOT O1 #0060 AUU ! bbbl A8 A8

Na co AzgadzajN sino uUytkownicy?

sz A £ A o~ s~ A RN

WyOOAOAUU bPT AEAITEA DPOUAEOUA¢ bPi 1T EOQOUEE DPOUxAOI
i TAEITUAER AAU |A©xTOUUg OUT ET xU nOOAT AAOA DO
i EAOUU OE® OUDPI xU OIyYPEUxkBEI OARAODAI DAABAURAEORE

zainstalowang aplikacjizé x OF UOET xT EE UAPBAUAI AEAUEAEI DAEA
T AT 006b Al OxT EAE EI 1 OAEOQEé xh

AT 06b Al EAIT AT AAOUAR

AT 066 Al EEOOI OEE DPOUACI aAAl UAE 0O0OIT E

AT 006 b AIAEx OAICIEExx ADI EEAAEE OUOOAI T xUAEHR
AT 006D Al ADI EEAAEGEOUSEAOLAITEIONE 1T A AAT UI

= =2 =2 =2

9 Por. J. A. Obar, A. Oelddtirsch, The Biggest Lie on the Internet: Ignoring the Privacy R@s and Terms of Service
Policies of Social Networking Servicéstps://papers.ssrn.com/sol3/papers.cfm?abstract id=2757465



https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2757465
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9 AT OOob Al EEOOI OEE xUAEAOAT UAE 1 01 Adoé xh
9 AT 0O0ob Al xOUUOOEEAE DOl £EI E Ol UOET x1 EEA
T AT 006 Ai OOAGAE E | ARGAAAT UAE xUOU¢ AT UAE
T AT 006D Al UaliaAUlTl EEe x A

9 i T1FI1TExT Geg UIEATU TcellTUAE OOOAxEAd OAIlI A
Nie wszystkie zBDT x UF OUUAE OPI xAIFTEAd E TEA x EAIFIAUI E]I
DOl Al AT AOUAUT A8 . A DB OUUE ¢aktpwn@aplikacii zapdwn& A AT Al
nex UAOAUE UAOOOUAI Ad x DPOUUDPAAEO ADPI EEAAEE 0¢(
zintegrowanych z kalendarzemA UU ET 1T OAT BT AUOT xUi g8 *AGI E EA/
oprogramowanie typu latarka czyfitness tracket A OO0 O1T EOF bBi x&8A Al 1T EAD

s an s o~ A s

preferencjachi zwyczajach

46 OAia 1TCeEEO6 ITTFTA TATEAGe Al OAT OOozdl EAT EA
Al AUAcCT EAOGO 11 bl OOUAAT U ApPI EEAAEEh EO&OA 1
U UAOUaAUAT EAT EIT 1T OAEOAI Ee ) OAE AAl AEs / AUUx
Twé OAU ADPI EEAAEE T EA EOUEah A AU6OOI EAE C¢géx
UA AAOIiTh EAOGO UAAOATEA AAT UAEh EOBOUAE OAI A

OAAIT T a OUTEI xa xAOOTI G¢g8 $1 AOACT xEafatdaneGe ADI
stronom trzecim.

Apli kacje, kt-re nie sN tym, czym sifi wyda

Kategoria 1: ZgoSliwe lub fagszywe aplika

0 O U U B BZWBKIight, producent: West Corp Services
#1 1T OT AE, F AEOUA x A Ouiinkj bahnEuIBE\WBKA E E

#1 OAE 1 m@0/01 AOUUxA OEO6 DIl ArzebmvwikeSMA-§E ¢
Kategoria 2: Apli kacje wykradaj Nce dane n

interaktywnej

0 O U U E 250 gier mobilnych firmy Aphonso, npHoney QuesPool
3D, Endless 9*9 Puzzle
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#1 OAE 1 ADPO
Kategoria 3:
0OOUUE
#1 1T O A
#1 OAE 1 ADPO
Kategoria 4:
0OOUUE
#1 1 Ol At
#1 OAE 1 ADPO

Ol A E Gramobina

Prosii AT 0006 B AilokdiZadi @bpi&iol O
pox AEGAEO x OOOAx®IAA ERE xIUA>

i cl aAAT EA OAI AxEUEE x .AAIl C
Serwisy spodjecznoSciowe
Facebook

SOxEO OPI EAAUT T GAET xUh EOE€

GxEAOA AT End hé&wbidd clpser toddther8
Ostatnie wnioski patentowe Facebooka:

1 automatyczne uruchamianie mikrofonu AT E
AUAOh AAU xUEOUc¢h HWKEE!/
I Cl aAA xiceyAp. dysigzatédiizor

naczas przerwy reklamowej;

OUOOAI h EOGeOU T A DPIAOCOS
xOp&lTUAE 1 Oi AOéx )0 E
pii ACA OOOAI Ech U EEI (
gospodarstwo domowe ;

Offline Trajectoiesz OAAET 1 1 T CE
DPOUAXxEAUxAg DPOUUOL
OF UOET xI EE& x

7 TAO OI UxEaUAT EAAE AET AUE
dodatkowych danych ikomercjalizowanie
jakT AEDACT EAE QOJUAGEE <A1 BEAEESI xE

Aplikacje do uczenia sztucznej intelig encji

Google Arts & Culture, ArBelfie

n: AAAxT U ODbi OéA 1z8I DDET Al
O1l AEA OAI ZEAh A OUOOAUT A
UAEBAEA AT AUEAE OUOOEES
-ETETTU xOUOAAEUAEE B® KAIUIAE
wykorzystuje do trenowania swojej sztucznej

inteligencji .

E
E
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SkNd aplikacje wiedzN, gdzie jesteS?
Aplikacje mobilnel ACi ET T EA GI AAUa 1T AOU&a 11 EAtkiBUA

Al AGACi h A 1T AEa Al EIAE ARE xc OGN U ODIT @& AD hx E
x AOOT G¢ T A OUIT BolstaleAidnaskdj DOWIUA llokalizhdji &pkkatje
xUET OUUOOOE 4 q,
T AATA T 1TTCixATEO OAITA&AITO AT OOAAEE
T AT 006 Al AUEDPO ' 03 UAEdo®AAIT b ©AEdSARITCT
lokalizacji (location logs;
1 EEOOI OE6 UADPAI-&£E6 OAT AAEKEOOEABEE 7TEEA Al
T EEOOI OE6 DPOUUDPEOAT UAE 1 AOUAI &6 H60UaAU

9 i AOAAAT A UAPEOAT UAE TA 1T AOUUI OOUaAU
xOp@&Es AT A CAT COAZEZEAUT A OOOATTTA x 11
EXIF);

T OUx8 1T AAEOE DAI A ArowBeé tihdeppting; AAOEE j U Al
1 adresUADAT E6OAT U x DOUACI aAAOAAgleiMaps AD

lubn, 0 OAAAG x 5AAOQOUAQS

Ustalenie bkalizacji w oparciu o takie dane nie wymagaaszej wiedzy ani zgody.

S POETI GEN

Cu s

s A N o~ N

~

Nowa jakoSi Sledzenia: wszechobecne
AAAET EEE 11T AEITACI GI AAUATODMAITIAE Aix i A DDERBAE 0B

I AOAAE xAOU¢cDI UAT ETABESEE 11711 ExI GAE xUET OUUO
OOUaAAUAT EAAER EOEOA xEOI AUBGUEAXhABDOBOD® 4BAOU

i autonomiczne odkurzaczdJ AOET AEa BAWUI BAKOBErI T EEAIT Eh UAEA
il EAOUAAET DPOUAEAUUxAT UIE AAI AE x APYAOEA OUAAL
analogiczniedosmarfEl 1 EADAxT EAE4a MEOOG D AOOAEIUAI Of AAEE |
UAET OAORAKk WEd -€RA] O& x



FUNDACJA
PANOPTYKON 12

ZbieranA AAT A 11 Cca AUc¢ ETTOOT1TT xAT A POUAU EAAT & &4
AUUOT EEA +ETAI Agqh EAE 0O&xT EAI OAT O06bPT EAT A 00O
marketingowych (w tym w celuzaproponowania kolejnych, AEI A GI AAUAAUAER AD
Dobaz danych,pA ET a AUAE AUEOGEE xOUAAET AAAT Ui OAT O1 OT 1|
tzw. platformy loTzUA A x AT OT x AT AA GvoE AESAME AEEDGI 11 AT Al EUT x
iUAOUaAaAUAT EA AAT UI Eh AT OOAOAUAT A E TAOEOCExAT A
W ekosystemie opartym nakomerE Al EUAAEE AAT UAE 1T O AT xUAE 1T EA
iT+rA AUAOPA¢ xEAT A TEAUAIT AT UAE DI AT ET 0&gx8 $I1
OAT 01 0ex E ET OAT ECAT OT Acl T POI COAIT xATEA x OA
generowane przez inteligentne auta to realnaw&® | G¢ Al A POT AOAAT Oéexh AA
OAI T AET AT xUAEh 1T AAOGET CT AAxAéxh AOQOI 0Oédx xUOPAA
DOl ACAAT Oéx 1 DOI COAIEN {4 ATOEA (taAdiAj@dOGobglk &l Applk

AOT EAOex AATUAEh ACA&EAEEADAGHEN kKkwBiEeb EAE

czyx ET AUEABT 0O&EOOA EAOO U1 A Abprdedjondinydh bréciydest + Al AU
wOOAT EA UT AT Ar¢ AT G AT A OEAAEAh TEA 1T AAEAOAEaA
7 TAECI OOUAE PIT UUAEE EAOO OAi OFrUOEI xT EEh EOQ&
Dl Al ET e kAT EAET OU ET &£ Oi 1 xAg T Ox1 EAE EIT OAOAO
TA OET OUUOOATEA U OAE ¢AOx1T Al O00ob1 Aci AT CAAO
OUOOAIT U pPieaAUT T UAE OOUaAaAUAd AUEACAEaAAA x OAI
Internetof Thingg]l 1 1 Ca OOA¢ OE® 1T AEPIT xAIFT EAEOQUUI h AAUE
dabOUxAOT T GAEh POUUDIARERAEOYAB®S8 ET OAlI ECAT O1 UAE

- s N o~ oA

i AAUAUT Aci g OAEFrA AEUUAUT Aci AAUPEAAUAJOOxA E
Smart dom czy permanentna inwigila ca? Przegl Nd wybranych u

Ur z Nd z e Roomba i smart odkurzacz

Corobi? | $UEGEE AUOETEEI I 1T AOxAOQOUA
OE6 DPrEOOOUADTI xEAOUAET E® T C
i AAT ATE E OOUaAUAT EAI ES
Problemy | iRobotz producent Roombyz zapl x EAAUE A¢ h
Ol UxAI A OAT 006 bP1T EAT EA bl Al
Appled | kGoogRdwi z internetowym gigantom coraz
AAT Ul U 21TT1T AU EEOI U OA 11
Ox1 EA OOUA4& A UA Tkénvhikor inielpiodul&yA ¢
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Ur zNdze
Co robi?

Problemy

Ur zNdze
Co robi?

Problemy

Ur zNdze
Co robi?

Problemy

Ur zNdze
Co robi?
Problemy

Fredii moni tor dziecifcy

4 OA1T Oi EOOEA 1T AOAU E Al xEoE
przebywa dziecko.

Wielokrotniex UOO6 PP®BBBDAAEE xUAE
iAOAE& x E AEAONOE EFAAEOC T miaAOAE
danych, brak automatycznych aktualizacji
oprogramowania.

Pompa powietrzna CPAP

Wspiera oddychanie pd AUAO OT1 O (:) 1 08/

naUAOP&E AAUAAAEO OATTACI 8
QT[@A prUéA,EiqulAA EA 1

Ol UOE izniédjoizysta, A OUI ET AT |

dobOl AOGAAT OA OOU&aAUAT EA T O,
AAIA\Q[EAQOEah FA PITI PA [E
xUET OUUOOUxAT Ah OAAUPEAAUL
finansowania.

Amazon Echo

Sterowd U C¢T OAI O AOO c¢1 GT E
OE®6 yABWAOAT OEA cCcc¢cl O xA 1]
' { AUTT UAPAxT EAh A ce¢i GIE
xOAAURh CAU OFUOQOET xT EE xUDI
4UIAUAOAI X CcTmpyY 08 !iAUTT

L o~ s a2

I ACOATEA DOUUBAAET xAE 1 Ol /
i AUT 1T O0eOi AAUUueh A Aucl

systemu. Tymczasem firma zarejest x A¢ A x1 ET
PDAOAT OT xU T A OUOOAI h EO&OL
OF UOET xT EEéx EI xDOABROEDARE
PDAOOI T Al EUT xAg OAEI Al 68

<

Vizio Smart TV

Smart telewizor

$TTUGITA OOOAxEAT EA Pi UxAI
dane, sekunda po sekundzie, x OUUOOEEI h

I Cl aDaedA BC U ODPOOAERAAT AAxAI

13
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AUEGEE IPAOROExXxEA EIT OACOI x/
informacjami o tych samych osobach.

of ET OAOxAT AEE UA 00OIT U /£
+1T T EOEE (AT A1l O 6EUET UADOL

2. Skrypty SledzNce i target

DostawcyOOAGAE x )1 OAOT AAEA j xUAAxAU CAUAOh x¢&AGA
O00OuUUi OEa OE®6 DOUAAA xOUUOOEEI UA OPOUAAAIU b
AET AT O1 xAT EA TUT AAUAh +A EAE OAAITTUI EIl EAT OAI
EOCOT BAAAEBGxEAOI ATEA T A TEAE OAEI Al US

- AOEAOGET Ci x A b Oriehetdwgchl AAAGOAAUAUET &4 POAOa E O
U TEADPT OexT ATEA 1T APOUUAE 1111 ExT GAE OAOCAOQI xA
reklamodawcy inwestowali w kampanie kierowane do, ET AEAOUBAE [ EAOOOG
czynl 6 AUUUT x PAxT Ul DOUAAUEAI A xEAEI xUio6h 0a
targetowana, skierowana do zdefiniowanego odbiorcg E 01 x [ 11 AT AEAh x EO
OUAT OAh A OAT ETTEOAOT U AUctiT xEAE EOPE 1T £ZAOQOI x

Reklama interak tywna, czyli co?

Reklama internetowa zEAl AU /& O AO OAEI Ai T xU xUET O
. AEDPT BDOI AOT E A E O tighlayind. grafizid bareny), réklarayO

w wyszukiwarkach oraz email marketing.

Reklama kontekstowa zOAET AT A AT PAOIOGOMDI A UART 1T A0 EGAE
nb8 x AOOQOUEOI A 1T OAITAET AAAE OFUOQOET)T EE
Reklama targetowana / behawioralna / proflowana zOOUU T EOAGI AT E
OUp OAEI Ai Ud AT PAOIT xAT AE T EA KEIT&OAEEAR
odwiedza.

7 UAIT At bwoichAdiacjiAk UT AOT xUAE E DI OEAAAT AE EIT GAE
AT OOAxAU ODPOUAMBRAEE EOAPAEGOWAd 71 1T AAET xUI OADC
OAEI Ai T AAxA&x Al AT ET OUWwWp®ARAEE Al G@I0 S0 @ORIAGMAOAT A
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iprofil OF UOET x1T EEA 1 A(tz@ EAdel RUEE Aangdeklimebidding). O ile
OPOUAAAL AAUDI GOAAT Ea abtyRAKIBWACHDIOAR TEXQTEXEARAUE ¢
abowODi O A UAOOI I AOUUT xAT U } U xpuogranoratig)odylel EAT O
OPOUAAAI UA DBl GOAAT EAOx A modguplgramatycEnpn©O 1 1 | 1T Ex A
| OOAOT EA 1 AIOA AD GUUITARIIAGEEX Ad DRET ADE ALEDEIXBEAUU
TEA O h ANl OHtOfzekad @ldileznichAT AOUA 1 Aza@dgéx Ak 6

A xpEAMEAEOU& T T GET T OAExAT AEE AUADQIUA AfDdaral BA £ ALDHA A
nieodlicUAU xUGxEAOIEAEEAIED ¢l Ax OB EIT AT 6h AT A TA 1 EA
reklamodawcy swoje dane kontaktowe (tzw. model rozliczeniowy CPZ costper lead

ub £FAEQUAUT EA EOPECU AATqtostperisaOEO | OUx8 11 AAT 4
7 U x E & Uzini@na tynk@raklamowego kosztyA AUDT GOA AT ¥ potwier@mOUA AA |

Pl 0001 1 EAOIxQAABS ABARE ADAT OT xAg OAET AT T AAxAT T
bl OOUAOARA xEo AAE AAT UAE 1 OF UOETrekbriyEZAd§& E Al O

Pbi xT A0 xUAAxAU | COAT EAUUIE T EAUA6 DI xEAOUAETE
AT TAExAITEAEOUUAE EI EAT Oéx E UxE®E®WBUII E OAUE
Wtymmodelud DAOT x AT EA OAEI Ai U Al OFrUOET xT EEA EAOO
 O8 AAch A xEoA AIUEM coMjdadegdL OUI ET 1T A
21 01T aAU Dl DAED APEARFAEOGAOCAOT xATl a OAEI Al 6 UxXEGE
Gl AAURTIEGE T x MBE &4 8 U kakterasAwakiadEE ¢ 6 1 AwkzdreeA U a
behawioraine, AT OOAx AU OOAGAE 0a x OOATEAENADRA xx GE A [0ix
konwersjiiOUUOEA¢ Al AOa AAT 6 UA xUGxEAOI AT A OAEI Al
xUi ACA OUAOAITUAE AATUAE 1T A OKIAAO UVAEA A A AR
OUOOAAEE | UAET xAEh OUOOAAEE | AEaOEjandeth EEOOI
AAAE 1T Omopi ORGAEAIT T Aci EI EAT OA8 )1 O U 1T EAE OEA
EAxEAI 08 . AxAO GxEAAT I 1 GesaONBEROARAOABAOGAUA
(na zasadzie predykcji) w celach marketingowych, nie jest powszechHa
001 £ZE1 A 1 AOEAOGET CcT xA OOAIOIOH B UAKE & & OORKkIEG BIAU
EQEICFAAGXxEAAT T E OIF UOET xT EAU UT OOA x E AitfaimatJiA O Aa

10 https://en.wikipedia.org/wiki/Big_Five personality traits .

11 Por. badania The Chartered Institute of Marketing/Vhose data ist anyway?,
htt ps://exchange.cim.co.uk/blog/consumers-in-the-dark-about-their -own-data/ .

rSome92% of respondents did not fully understand how information that companies gleaned about them was being used,

AT A OEAU xAOA EECEI U OAADOE Aport: TAIeyDA SchobQustdrieEDa@: DEsiing 6t AA 06 1 O
i i g8U AUg¢ xUEIi OUUOOUxAT A Al EITTUAE AAl & x Wekd O Q) ABRE T AOD I xIAR RO G >
xpbP AAAAT UAE OxAlF AR A TEAAT DOOUAUAI T UI EAOOR AU EEOI U AUEAI
EAET G¢ 00e¢OCh U EttgsOhbiobn/201805€Eustontel  Oddtaide€iohiggior-transparency-and-trust.



https://en.wikipedia.org/wiki/Big_Five_personality_traits
https://exchange.cim.co.uk/blog/consumers-in-the-dark-about-their-own-data/
https://hbr.org/2015/05/customer-data-designing-for-transparency-and-trust
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ol T EAT EUAAEERh DT EAAUT AUUAE EI EETE6é¢h AOI AT UAE

000iI 1T E PUOAd UAAAxAT UAE xUOUOEExAOAA8 7 EAEE
2UAOGAT T A TAPI xEAAT T A O DPUOAT EAwdyskrdnyE AOO D OI
AUEACAE&aAU T A nUADPI AAUOGG )1 OAOT AODO AET OQUOOAI

i ACEAGET Ci xUI T EOAGI A OE®6 ClI béamimabldtingEl OAUT x &
(RTB)zx xT 11T Ui 06edi AAUAT EDd nl ERUDAddA x AUAOEA
owychl E A U OtAMAilagizesj©@ angimpression), czylipojeddT AUA xUGx EAOI AT EA
przezb1 OAT AEAT T UAGI 0 QRAIEA IORE&x T T EOAGIT1T UI DOl £E

iT1 AT AEA DPOUACI aAAEa OO0OI T 6

Jak dzi aga meakhne iddogn (RTB)?
Dostawdd OOAGAE ET OAOT AOT xUAE xUOOAxEAEa T A ODPOU/
orazx UGxEAOI ATa EI DPOUAOOOUAd OBEAQAKEI @ BRAAMAI GO

(ang.Supply Side Platform$SPzx UODAAEAT EUT x AT ACiT 1T BDOT COAI T xA]
OUAAUUxEG@EKEADIETI O1T EEAAES U ETTUIE COAAUAIE 1
| FAOT xAT U POl £ZE1 T EA UAxXxEAOA AAT UAE AAUDPI GOAA

EAE T AUxEOET AUU AAOAO8 4A ET &£ Oi AAEA U DPAOOD
x AOOT G¢8 , EAURAAQRDEGQUWIAET OAAEDIA GAE OFUOEIT x1 E
ETTEOAOT ACl UAEODPO8 $i1 AOAcCT bping@didil EAU bi 0¢OC
OF UOET x IEDE Aitryplisany jest profil o znaczeniu marketingowym

j UAET OAOAOT xAT EAh OECA TAAUxAUAEOOAARB8QAOI xEA
5 UOET xT EAU ET OUUOOAEaAU UA Oi AOOA&EI 1T&x E ETTU
bl GOAAT EET I DI A EAAT UI rekla®dvnezl 1A BOATE AUWARE EMAGIEO A
z Androidem jest to Google Advertising ID (AAID), zkol® OU &4 AUAT EA AB®I A ET OL
znumeru IDFA (angldentifier for Advertisingd8 7 GxEAAEA 1 APDOI béx E EI
stacjonarnych jestinaczekE1 O AT OOAxAéx OOAGAE E bi GOAAT EE&.
EAAT OU £BE ODWIAWC& 1 T Ul COA A UI,Kto jest kitd,jpadnEghT OT x AT EO
tzw. cookie syncing (dopasowywanie/synchronizowanie ciasteczek)z proces, w ramach

EOe OACT AEZEOI U xUAEAITEA DPOUAEAUOEa O AEA ET A
identyfikatorachi EOUE & AUA E ®difilach. RdtafogolvahieresE AAT OUAEEA QT Oé x
iDOT FET E 1T AADREEMAEUDEIGOEAE OBEBDAQEOORBEBAGUEAAAR
danymi (ang.Data Management Platform@®MP).

$AT A xUOOAXxEAT A POUAU ObdUAMEA xIARAE AMAIRAS0 OO UAAIT A
tzw. platformy popytu (ang.Demand Side Ptéorms, DSP), zaprogramowanetak,

byx UOUOEHUARET xT EEéx 1T 1T EOAGIITTUI BOI £1 68 001 /
I E OA aderkije thediowe ZET OAUT xE OT UCOUxAE&aAU Bl OAE 00O
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) AE EI EAT AE POUUAEI AUa UB OBPAERABAAOANI EOEABAE
pojakl AE1 ADOUAE AATEA OT h AT T AI AT ODOUAAAT EAG:
: AAAT EAT  ACAT A Eakie dedhyOnta takabosbBag yddig &£ Aihi Bl A UT Al AT ¢
WOEAAES8 01 AOOAXQATEAEAIXEBAD UE I HAEOAAAEODT ALT AU

AAUDT GOAATET 1T A OAEBIQATI AN xxABcxh8 x EABLE GBBUAI Gx¢  EE O
UAOUAAUAT EA OAlI AAEAI E | #2 x@MA OB AT ©EA IAD Ul 1EE DOIAION
ZET £ O AAEE 1T OUih EOI E AT0&E GPREAEE Ix ol AR T G

TobOT EO xUEGAET xU Al HeDBAT ERD BEDXEMBIEAE OO AH Ec¢ h
iUAAET xATEA AEAOAEOAOQOUUOE & ANl AICAUID Ok AOEBHOOE AGUBA L
aef T Ca OF UOI AEc x POUUOUEI GAES 7 | AOCiTEA OAE
to look-alike.

Look-alike to mieszanEA Ox AOAUAE AAT UAE DI AET AUa&/
i nOAEE AUc¢T xEAE EOI ydnejiwledfo IEILBEE 6 q E |
i nOAEE xEAE 11 A AEKbBpbrent Gdtystfcinpipchadg] 8

zAT AT EUU AAT UAE UAAOAT UAE pPaPA & AGABD A x
iAOT EAOEx iABOOAEXKET T UAE T A OPOUAAAI ACA

USTALANIE PROFILU POSZUKIWANEGO KLIENTA (TZW. LOOK-ALIKE)

22— —0

REKLAMODAWCA AGENCJA MEDIOWA DSP

e Il

BAZA OBECNYCH KLIENTOW (CRM) BROKER DANYCH
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ZadaniemC E AréklAmowych (ang.ad exchangesjesti DOUT AT T EA AT PAOT xA¢ (¢
doOI UOET xT EEAh EO& OU Pdstronie TEARA | LE 4D | UH AAMAERAAD UEBO  ET
o profilu konkretnegoOF UOERAx] EB&OU x OUI 111 AT AEA AUAEA 1
ET OAOT AOT xAEh A xE6A T QhTBT | OORUIGK EdiBdoEB g OOARE A
alike,EO&8 OACI BdedpnedicwB8 . A EAE Al DPAOT xAT EA CEACAL
Standardox A OOAT OAEAEA x [T AAIT O 24" OI UDPI AUUT A OE®
DOUACI aAAO&EWBA PO BGAIAIUAH EEOe Oa EOI G xCAGI EA DPOeé A(
OOUaAUAT EA8 3001 T A OOOAT A POIT £ZE1 OAci Ol UOET x
ubOPOAx AUAhUGBIUx IORE 10EA AE CiQavddakiaseer x EAE AAU
reklam8 3 AO0OxAO OABIANO Al aON H3SE)) pArdkaklje jej dane

oAT 006 PT AE POUA OO Oufdrindeje @O B O Lihxxl AEEEe OOAB UAEA
naUA ¢ A AT reklamyEtékie jak nadany mu identyfikator; IET Eh EOe OU i1 I A OEA
ZEAEEAE OO0OI T U POUUAEIUAERcCOI EAEI x IxEIBO UDIEEIx AR AR
EOC8AGADOT xAAUECGT,ON A @O OO EAh DeAUTABU xEHRIAGA O
wOAT AA B3I 108 FANCEE] Olistawidén®OF EEEX UT AUREACKRANEREEOOG 8

LICYTACJA NA GIELDZIE REKLAM (REAL-TIME BIDDING)

B

B Bl
—_— :
SSP

GIEDA I\

"EACAA OAEIT Al O U®UGROIOEEIEIAOATXACT ODIAUOET x1 EEA
tobidrequest8 01 OAT AEAIT T E 1T FAOAT AE Ademyikdtkz0Ea OEo6 h |
x8AGI EA AUAEA T A xUGxEAOI ATEA OO6O0OIT U ET OAOT AD
OAET ATl 68 #UU OE6UABE OAaUARAIVAIOE a1 Ao AQU Ba AU EA
OE®6 DI A EAMNI GUOAKEA WEBAIU DI OUdKakke. AT Ui POUAU 1 E
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Jakiedane wysygane sN na gieddi rekl am?

Proces licytacji w modelu RTB jest ustandaryzowargwszystkie firmyh EDE D&

xUEa¢ OAUEADOOWAl RAAOVOADEEKR A OE® Al OUAU!
technicznych autorstwa Googld linternet AdveOOE OET ¢ " OOAAO | AO
AEOI AUEACAEAAUAE T A OUTEO OAEI Al U ET OA
AT T ET OEaAA OUQOpkIRDB, Gobgle! iOOIET OEUAA " OUAOC
EAEEA ET &£ Of AAEA T OFUOEH Ol BE®T Q& | »UU Q BE
aw konsekwencjizEAEEA AAT A OOAZE&a AT OAOAE 1 EAI
30AT AAOAT xA UADUOAIT Bidrequdd)@anierA:l)Aderityfikat E A ¢ A
TAAAT U OIF UOET x1,Bé&w. wbefa@ UAIU BBWI E 1 ETE A
i A OE6 xUGxEAOI E¢ OAEIl Alyéebkiwde@ Aisadredskkddy) O A
zEQOE OAE DPOUUAE|]I HUE OIAVAE ax IBBD pomée:dfiadm OA C
przemocy),aponadtozEAGI E 330 | A :3)dkcubdzeniaj4ymicGl)cAA E /
I T EAI 6 dundriPo7hzainteresowaniah A 8DiAnE HaAeh E O& OA AEO
naOAil AO Ol UWEystkid tEiBfdkmacie | T Ca OEAx1 BEOMJ 1 EATA

Attribute Type Definition
» string; Vendor-specific ID for the user. At least one of id or buyeruid is strongly
) recommended recommended,
. string: Buyer-specific ID for the user as mapped by an exchange for the buyer. At least
buyeruid i
recommended one of id or buyeruid is strongly recommended.
yob integer Year of birth as a 4-digit integer.

Gender, where "M” = male, "F" = female, "0O" = known to be other (i.2, omitted is

gender string
unknown).
keywords string Comma separated list of keywords, interests, or intent.
GDPR consent string if applicable, complying with the comply with the |AB
consent string standard Consent String Format in the Transparency and Consent Framework
technical specifications.
. Location of the user's home base (i.e.. not necessarily their current location). Refer
geo object ) .
to Object: Geo.
) Additional user data. Each Data cbject represents a different data source. Refer to
data object array .
Object: Data.
ext object Optional vendor-specific extensions.

| AOAUAE DOUAAOOAxEA 1 EAddoegues8 BIOEIAGIT AABA "UAXxAOOR

12 https://github.com/InteractiveAdvertisingBureau/AdCOM/blob/ master/AdCOM%20v1.0%20FINAL.md

19
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7 O¢cAli EAAE OAEOI Ah EO&OA [ AEa 1 AOBIOAXAMOAERRS hOO A
czyOlF UOET xT EE 1T OUI EAAT OU £E Brazpbpaér platformyOMR OE A OF
UAAEACAEa Al AA Ofiystakiondgh prdfilu.iCAwidddridA EACT DOUAOUE L
OOAT OAEAEAAEe *AEEA OO0O0OTT @xi AxBEABRG UROBAACAE
ileEAOO x OOAT EA UAPEAAEce +1 OUUOOA BatkédwydiA OE QU
ET £ Of AAEE PI UUOEAT UAE T A AOi EAO&x AAT UAEh DI

I FAOOs6 8 | AAOAT Oh EO8BOU UAPOI BPITT xAg 1T AExUIFOUA

Proces licytacji EAOO x DAECTE UAOOT I AOUUT xAT U |
algorytmy.Z D01 EOO xEAUAT EA DPOIT £EI T xAT AcCT ¢
AACET xEAEA 1 EAAA D saftcfAdjniuje 1/5 sekundy

(2000 E1 EOAEOT AQqs 41 OUUAAEAE 1T EI HoGAE
Dl OOUAAOQGEAI U nAl &1 AOR CITEIOCUO AE OT1 A&8A T EA
Ouih AT OE®6 AUEAEA T A EIT i AWPRtuEatidnhamy), U ¢
do czynienia zT EAAAUPEAAUT & AOUI AOGOEa ET A&l Oi
COAAUA xUET QwoRXOFEAN EAiUzy DOBDXxAe AT A UA
T EAGXxEAAT I UAE OF UOET x1 EE& x 8
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Il e kosztuj N Twoje dane i? kto ma do nich d
0T EAAUT AUA x UGx EjdsOnakeiGOA Al Eil PiaA@iEkgqA Bl E
1/5COT OUA8 . A EAE jakBogalylje®c DOD RES A 0@ llgipeSujex 1
do cecth E O akalnfeoszukuje reklamodawca8 | OE A OUkspert AET EEFT
ds. AAUDE A A (IRAAIUOOON TEGIAK h A DIO®aAS TREARI Al A¢ T A 1
OFr UOCET POEEET A EU AT AGadiedix M\ OTORA I Eiéndjif dnawet
od pory dniaznp.cenyEI DPOAME BUBaA | E6 AUU Deé T 1 Aaiejske |\
gonoDOUACI aAAEAAUAE GODIHTUx TEA EOAO 1T TAEQNTIABAO @ £
TA CEACAUEA

#1 dalgjdzieje zdanymi osobowymih EDE DA x ¢ WA®BI OUAT EO
ofert27 I 1T AA1 O 24" EAAT OUEAEEAOI O OFUOET x1 E
i T Cca O6GédeEElc GOAATEARBGMBAEA zhzhykiajridna {odnej, ale na
EEI EOQO CEACAAAE Qkfchyhml AEEAT AABAIGA EEABA nE
xAl AUZT EATEO OAEURAA OHEAGAEEDBA xplafornOWstkie
teDl Al ET OU | AEa A0 WWGETeATEARCA BHOWAXEAC
Regulaminyl AEx E3 EBA Y A E OA ErpAldtiorkad BiyersT A1 Al a AAE
do GoogRHUA OOOU QA ES h BIIAT ET Oh EO8OU x UQad ¢
ichz1 £ O AAEAIT E PT UUOEAA Ub @&l AE IET A AUA E@e} WO&
podstawie.! AU UAT AUc¢ EIT &l O ARGERA GA UA) EQREAT XA EE B
AOEAE® j AUUI E UAT £AOT x A 7x Uil A0QGio6 B 1EU A BB QAU
A AUEA EOI AUODBITT xAc¢A: TADI 4 E AU LIABAIaAYih ®
o0 BiOxT EEAAE [ A EAAT AE x U¢NeAviddomd czpiwiaki T U
OPb1 08A EAOO ACUAExT x AHTBastor§iwaiGeogl® Ba AR " QUL
OAE OET T OO00OOHDBAEBHLAA AT AA OAU OT UDPT xOUAA
nie ma jakiejkolwiek k ontroli zZAT E UA OOOI T U EEOI Uh EO&.

A s X e s o2 ~

AT E OUi AAOAUEAE UA 0007 TU OAi Aci Ol UOGE

Kim sN kluczowi gracze?

DOUACI aAA OO0OI T U ET OAOTRAC A hO AAH lodBid el jsskEAES<xA T1A C
CAOXxEAEOUARh EAGIE TAEA&40A@DIOIOLG POWI EOUBLE IOAI UAKL
ol OAUEAAE E OUAE OAiI UAE OAAET EE Ppreeivagafimh x AT EAS8



FUNDACJA
PANOPTYKON 29

znajlepiejOT UxET E6 Oa AT Al EQEKE 0 E OANIUGEs BAIU AIAT UAEh ¢
danych behawioralnychi T ' 1 Ex UAE Al Dl ¢aAUAT EA UDPEINTRA@AOT U
adresu email lub innegoOOA ¢ ACT EAAT OUZEZEEAOQT OA

DlategorE AEXxAOOET 1T xATUI E 1T EAAOATE x UAOOI T AOUUT x
OAEI ADExBAEXEOEOUA bl Aé&dbboRi Qdog. lichgkewadalpoblegd d,

TEA OUI ET TA CECAT OUAUT UAEOAKUE GAEM AEI A AD AIA EThA
doOAAET T 11T CEEh EO&OA CxAOAT OOEA 1T APTI xEAAT Ea DO
tAOCAOT xAT AE OAEI Aiuh T A EO&OUI EITOOIT OEA xOU

DOUAOOOUAd OAEI Al T xa 1T OAUh oot StdrdchirdnsalchT A E Al

woui 111 ATAEA I AAAT ETTU COAAU TEA ITTIA U TEI
WdrugimOUA OA C O brékeriyAanyclk i AUUI E DT GOAAT EAU x EAT AI
UAT AuxAEa AATA T OlIUOEI xT EEAAE )1 OAOT AOGO UA b

OEl Apé xh OA hwensthAintdnktdtwyihetc).7 Obel 1 a AAAEa AOT EAOQ
AAT UAE EBERQOEII<hi BAU TEA OOUEAE&a OEOS nemda EI E AAL
TAxAO GxEAAT | yeBEOIEROOTEMRTIEAx A A T ET1 00T 1T E 1A/
AAT AAE 0a DPOUAU TEBxKUEOBPUQOAIWAT ABSOAE EAOQOACIT
Al A OUE Aakié jakeAdxiom,Experian czy Datalogix | A1 Al & A U. LékdlizatjlO A AT A Q
Cceéx] UAE OEAAUEA T EA DPOUAREUNE MAUMTEIAEUAE EOA DI
naAAc Ul GxEAAEAh 0éex1 EAI x %0OOI PEA8 7UEIT OUUOOO
danychorazmédd EA ODBPIT ¢ AAUT T GAET xA8

3Ai OUIET ' AGETI UAAOA¢ ET &£ OIf AAEA 1T xnn [ EIE
danych na temat jednej osoby na poziomie 3000. OAAT A U Ei 1 AE AExAI E OE
z 1500 dostawcami danych E QIBAGDIEU AE & O OE A x brbdy élie] skali
iccoAT ET GAE GI AAUATEA 1 OAUEEAE UAAET xAd 1T AxAO
przewidywalny.7 01T 1 OAA T AExAITEAEOUA AEAEOI U GxEAAAU4A
AAAETTITITCEAO E . AOOPOET 08 4 A DEADKGHEAZIiZ ¢ T1pX
EAOO x OOAT EA AT OOA Ofapdnad 2%mid prafii @ Diuga W swoidht A CT G x
i AOAOEACAAE OAEUAAGHKSUAE BEHGRACIEA B1 AOOAT ET Uh U

A

AT xT1TU OACi AT O OFUOET x1 EE& x hinciablécte®@UUOOOE& A 1

13 https://www.onaudience.com/dataexchange.
14 Fragment pochodzi z reklamy zamieszczonej w raporciata Driven Marketing w Polsce
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AZaufani partnerzybd

"Ol EAO&x AATUAE E ET 1 ddigehi BUIAED AETaFARASEXx AE ¢
OAAET EAUT & OOAT OAEAEE OAEI AiT xUAEQ bl 0C
DAOOT AOéxd68 41 x EAE EI EATEOAEBDAEAUUICA
OFrUOEI xT EEex T A GI AAUATEAh DPOT £EI1 1T xAlT EA
Dl OOAT A nO&FAE&a0 1T AxAO xnmaAOAEEODPEEOAUAB
ix EAEEI AAI O O0a UAEAOAT A POUAU nUAOEAT I
y!'" 1T OCAT EUAAEA UOUAOUAIEARG UEERDIUDIUI TAXC
daAAcAE AOAT U OOAT AAOA OAUHADAT A ERAITAYRThEDIF A)
otzw.daisy bitsAUUIT E OET | POAOT xAl a ET &£ Of AAEs 1
przetwarzaniedd UAEh U OxUCI 6 AT EAT EAll E@Ad4 & 4AE ®IOA
tal OT AA AEAA OAT 006 bPT EA¢ OxT EA AAT A 8cookid
. A OAE DI AOOAxEA EAIFAU BT OOAI 11T IF+A OOOA
OAOPAEOI 6civcal AAExEAT AE OAOEE nxbOOUAUAcSHO
Oul ET OUAE £Z£EOi h EO&EOA 1T AAEI OEA OAUEAII
7 POAEOUARASOULI gAAUAES 30AT AAOA )! " TEA
UCeAh A xO8AU AT BDOOUAUA CiI 1T AAET QEOQOCH A& x

GIi AAUAAUAER AAU xUCIAANG TEA BEEAEE 6AAMEA B 0rad

x UOEAEOE&aAUlI TEEATEO OF Al A EEOI EToOUUC
x UOOAOAUAE4AAA bPI AOOAxAh AU GI AAUE¢ OAEE
xOPD8 ¢ DOAAOE& AUA@nyddOOT T ET OAOT A

7U1 AOATT U O AEA OAEE a®x&0EWBE ¢ AA ¢G 1 OV AT 1BXAI
DAOOT AOéxo T A OO0l Taf AOHD OA ER K ikEdlideiknk O
iDOUACI aAA POUADPEOU T A AAT EADOAEATTEARIIAI
AEOUxTT Geg E T A 0001 TEAER AL GAIW BXDPABH
nail AAEOAUATEA8 51 UOEI xTEE 1 1T+FA TEA OEIl E{
przypadkiemzx ET dAO OAUEAI EE UCT Au OUIl ET 1A

I AT h EAGIPE OQQDAEGHTxANCEEOx 6 E xUA&8O DI xAl 11
DOUxAOT | GAEnNdAI Q@ xR IS 1T A Gl AAUAT EA b«
. AAAT TEA T A CxAOATAEEh A OA AAAUUEA A
na wydawcach i reklamodawcach blokohT EA OEOUDPO&é x Gl AAU&A

151AB Tech LabGDPR Transparencynal Consent Frameworkttps://iabtechlab.com/standards/gdpr -
transparency-and-consentframework/ .
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EEAAU OFUOET xT EE TEA xUOAUEe T A TEA UCI
OEOUDPOU AOQOT I AGUAUT EAh TEA AUAEAE&AA TA

OUAE OAI UAE DBl x1 AR xOBACERAE D6t ARadBaboCA R Ak
OFUQGET xTEE 11T IA OOOCAXxEOPOWABREREABOBAUACIH
il TATEAEOQUU EiT 1 OTEEAO AT A AOAT U OAEI Al
Funkcjonujemyw 1T OAOT AAEA DI AxeET UAE OOAE G APDAG
UADPOAOUAT E Ai AAAUAT xATEA 1T OUih EIiil 6 A
OAET Al T xU AUEACA DPTI OOAOAI Oh OABmMdEdsEA U
portale, EO&8 OA xDOOUAUAEAa AEAOOAAUEA E OAGER!
I AIA BT 11T OUa UA EAE AUEACATEA I AATAE TAD
UCl AUE¢ 6 8

3. Skala i ggnbokoSi Sledzer

- AEOAO AAT UAEh EAEEA O&godli 006Dk ABDOA DAI BOOETE
F WOUOOAIT EA maunikatBwd hulner identyfik acyjny, nadanymu przez
konkretnegoD T GOAddh EEAAOIFI AE T EAOUA UAT AILU T A OIF AUAEC

=

Efl OUUOOA8 7 OUAUAceiTi GAE T A OAcih AUU EI OUUO
platform (e-AT i i AOAAh DI AUOA Al AE Oalbgbviakid]l podla@ia E O& OA x
DOAxAUExUAE AAT UAEh A UAOAUAI OilTllExEAEa AEa4

x DT EaAUAT EO UA OO0AZAperspekiyivy AE/ON T GUWEREMEAGMUIAE 1 A

targetowanej reklamyto idealna sytuacjaAle nawetwobec brakuzweryfikowanych E & A O x |

Al 006 bPT UAE AAT UAE AT OOAxAU OOAGAE ET OAOT AOT xU

reklamowej) ix OD&é ¢ DOAAOCKQIABDAOQOUU EALT UAE PO&AOEa Ox1 0OU

POl £ZE1T A OF UOET xT EE&xh T A EOeOA OOAT AAOAT xI OE

§ adresy,kodpi AUOT xUh BDe¢Ach xEAEh OOAT AUxEIT Uh

UAOOOAT EAT EAh PDPTUETI AT AET Aéexh 1 EAUAA 1T O¢
OFrUOEI xT EEA j E EAE xEAEQh OOAT bl OEAAAT EA
profil etniczny i religijny;

16 https://_en.wikipedia.org/wiki/Do_Not_Track
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m
Ot
O
0}
>\
T

T OUAUAceci xAl EARAEE TA DIl AOOAxXEA
Wi-&E E AAOAOEx )Oh U EO&OUIE ¢aAuucli OE®
9 AAT A OAAET EAUT Ah OAEEA EAE OT AUAE OUOOAI C
iOT UAUEAT AUT G¢ AEOAT Oh EAORORADEOCABRBEAQI ©EQ

DAl AAd OOUaAUAT EAN

1 EEOOI OEA AEOUxi i GAE 1A 0O0O0I1EAd x Ai OF Ud
(1A EAE AcOcigh Ai 1 OOAOAAUI EA EODEE jE U

" OAOEAA DOI AEI lbokalikeG ik AGSEATEAEAT IOKA § hawmki, DOE AOE 4
UAET OAOAOT xAl EAR OEAAT GAER xAFTA [T1ATOU U +U

I O AT xT GAET xA E AAI T COAZEAUT A OFrUOEI x1 EE& x38
UAAZET ET xAT A EAOACI OEAh DI xEaAaUAT A U AARAAEAIE O

~

sprzZAAA¢d nAEOUxT U OOUI | UAEA E 35606h nAlih UAO]
ni EAEOEE OOUI FUAEAR OET GCEAI 6 AUU nbi 1 AADPOUAA
AUEACAE&a AOI EAOUU AAT UAER EOEOUU x Oxi EAE 1T £A
nabUx A& x x Ul AORCA TAE AOfJa &dpax EIAGAR a4 AA T EOAGI T T Ul AA

bDOUAXxEAUxAT Ul UAAET x Al Estofeq 1 xOGEIA (DADA £/06A AIEAS | Al
POAxAT DI AT AEAdJOOxT R A OAEEA AAAEU 1 OA UAAEI x
GARAAT T E x OAI ARE 1 /A CEOUA AT A xR xECR EE AEQ GE Ad OBOA 1
xUCAT AOT xAg OUOE&AA OUAUACEET xUAE EAOACI OEE U
POT AOEOExHh UAE] OAOAOT xAl EAIE | OI AUAEAT ODOAxE
Ol OAET 14 1 OUUEAQR EITEOAOI UI OOUIBAAEGU AdH G

i EAGAEAR GxEAIl OPEAAUATE OI AUEAAQh OEc¢ca 1 AAU
UAI EAOAT E UAEODPI xUIE jT1P8 Pl ATT xATU UAEOD " -7
EAEE EI EAT O EAOO OEciTTU x OAT UAEOD UAET xAOO
Dane osobowe zbierane iPUAOx AOUAT A x AA1T AAE |1 AOEAOGET CT xUA
iIAEAOAEOAO8 -1 Cca bi AEI AUE¢ AAUDI GOAATET T A OFU
OAT OO6PTEITA x OPI 0eA AT AOTI xT1TU jTIp8 TA AOAD
(np. w ramach badania)0 OUA AGlo OO BT xG E CEOYMAO EA ET 1T OOT 11T xAg
teE1 £l Of AAEAR AET ¢ 1T AxAO O xOUEACA AODAIRT EQIE EAU
wrzuca, lajkujelub wyszukujewsiecid ! O1 OUI ET A pidwsZaivarg@eamaOU 1 1 Al

cyfrowego profilu .

$00Ca xAQ@GgoprofilUoB | OU&a x UThelkaeE TADAMITEALBB " AOAUI
ETTOO0TTTxA¢ch BITEAxAL [ ®mdiodbwani®VURAGEU AIATWAE EAO
OF UOET »hl AEI®HOO0T x OPT OA TEAEAxT U 1 OA AT ECIi AOU
x AOOT EAAE GxEAAAUAIOCRD xBAECQEBAEMX EOBDATAAREAODOT
min.x UBDT x EAAAT UAE AT 1| EEOI A&l rkeCzywistejdokdizad),06 AET GAE
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0D 61 AO ET OUUOOAT EA Uch foeytjiavibrehtcreni, | AET T UAE | i A
przezl ACAAT x AT EA A A OA OEdnh ekixie), ] AAIE@E! TEX0O0MBEED AT A
OAcih TA Al EIEEA Ol UOdymaiiefsda hrucBylkurshd AO ODPo AUT 1
naekranie).

Co wie o Tobie dostawca Twojej poczty elektronicznej?

o o

AOU T AOAUDEaA x UADAT AOTAMA AREHE
U | U

U
A TPAOAOTI OA PI AU

model

viozilla
viozilla

ozilla

Mozilla

Tabelab OUAAOOA x E i

1T Cil xAdh 101 AOBh) Wh EDé témiopety fHyOBtAviria
OPOUKHIOOBUI ET xUAOAT A ET &£ O AAEAh AT A 1T Ax/
ET OAOAOBEAAA x1

A AT OUAUaAA AEO

2>



o

FUNDACJA
PANOPTYKON

=
c
=
9
N
°
=
g
N
o
&
)
a
©
o
N
=
=

27

20 lipca 2018, 107 |
potaczen

Liczbaigodzinyl 1 C1T x AM¢ OF OUUI T EOAOEA OxIi OUa xUO
OF UOET ANNEEMAG xUOT O¢ jegblEA OEEE A T E AU AahoMalid Raszi
OFUOEI xT EE AU6OOT EIT OUUOOA U bBiI AUOU x CI

N~ .

=
@
N
8

1o
-}

a
@
]
N
o
5

| T CT xAd

| E6AUU 9 OEAOPTEA A ¢ xOUAGIEA
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7EAT U OArh U OO0¢ GigitH ARIOO AICRA OAOT 0@ x

Operator Internetu

UPC Polska 1427 potgczen
Plus 194 potaczen

Polkomtel Sp. z 0.0. 144 potaczen
Orange Polska 50 potaczenr
Play 4 potaczen

T-mobile Polska 1 potaczen

| OAEABMMAR) AH | Al POUAAET AUEE Al BIi AUOU 7 £
o ATE x OOAEAEA AAAATAci TEOAOGO 1T O6AUEE O

x AET AUE¢ T A DI AUO6 U EITTUAE 0O000iI T OAOxEO

poczta.wp.pl L L T LT L T LT L L T LT
profil.wp.pl [ i 101 1 n 11 ni

wp.pl 1111 1 11

wiadomosci.wp.pl [ ] 1 ]
sportowefakty. wp.pl 1
onas.wp.pl 1
opinie.wp.pl []
tech.wp.pl n
finanse.wp.pl

video.wp.pl

homebook.pl
m.sportowefakty.wp.pl
gwiazdy.wp.pl

money.bl 1 1
film.wp.pl

moto.wp.pl

prawo.maoney.pl

szukaj.wp.pl

teleshow.wp.pl

turystyka.wp.pl

kobieta. wp.pl

fotoblogia.pl

kuchnia.wp.pl

nowyprofil.wp.pl 1
pomoc.wp.pl

dobreprogramy.pl |
ary.wp.pl

inwestor.wp.pl

m.money.pl

magazyn.wp.pl

pilot.wp.pl

portal.abczdrowie.pl

pudelek.pl

' T Al EUA AATUEEAE@@Eiﬁﬁm%ﬂﬁyﬁ@$m$M6wmmwo
profilu .. AOUA DO8AEA AAT UAE PI AET AUE OUI ET U
EAEa EAOO DI ﬁ\EIC)é ,;QINF\Etﬁ(DT 1 EAUT A8 7UOUODEE x

DT O&x1T AT EA AT CAOOUUI dwbwpi. AAT AAT UAE AAEA
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400ATT T e&xEg¢ 1T EAEEAEET | OO AEEAT OOV A OO xGil LAQEAEOA
proflu h EOQO8 OAADAT QUaATEAOLI AU W x@IT T AAT T xAT Adq x 1

oAT Al EUS6 Q OAdyhidpiryplidadzenia na temat ukrytych cech lub

przewidUx AT UAE UAAET x Awygederowaddnia podsiakid danych

rzeczywistych.7 CO6 11T A xAEI AUE¢ OOOAI ATEA PICl aAgx
T AxUE&x UAEODPI xUAEh xUT OA&x DT OOOUATEA OEo6h O

x AT UAE Ui EAT oI xBAEOhAOOAE® BAT AEAUExT EAEOUU

Tedanemé xEa [ 1T EAE 1T ExE&EOADTIRAERLOOAGEAGUAUT UI Ol U
OAPOAUAT OOGE&a AUl T14BO0KQIANTTAE O EWR DIOWABDAE AAUA EEO
OAET Al T x AEich®d A<RAOWdkepA A 1 1T Qael AEAAT T EAEOUaA OE¢CA

cyfrowego profilu.

| Ox&OU COA ZEE pabyk 81 X EUEOUB BA
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